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The Ohio Commission on Hispanic/Latino Affairs (OCHLA) issued this report on December 22, 

2020. It was composed by: 

 

Lilleana Cavanaugh, MBA, CPM - Executive Director 

Carly McCain - Public Policy Officer 

 

The Ohio Commission on Hispanic/Latino Affairs put forth its best efforts in gathering and 

providing accurate and current information. This report contains data from the latest research 

available. Upon request, OCHLA will provide any additional information or data available. 
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Introduction 
 
In a global economy that requires efficient and complex networks to access and provide goods 

and services, financial literacy and access have become critical components of everyday life.  

Nevertheless, large sectors of the population lack the tools to understand the basic components: 

earnings, how to invest and save, protect money, budget wisely and borrow money.1 In fact, the 

constant tension between earnings and debt is nothing new, yet the recent COVID-19 pandemic 

and other economic challenges have brought to surface the need to strengthen how individuals 

and businesses build financial security and fiscal wellness.2  

 

A bank account grants one the most basic components of financial access, which can serve as a 

building block towards short-term and long-term personal and entrepreneurial fiscal wellness. 

But what happens when someone does not have a bank account? Lack of access to even the most 

basic financial services can create crippling financial problems for people. They may have no 

way to receive certain payments, must pay higher amounts for basic utility services, and are 

prevented from making many purchases due to not having readily accessible and easy means of 

submitting payments.3 On the other hand, “underbanked” individuals may have a bank account 

but rely on alternative financial services such as money orders, check-cashing services, and 

payday loans rather than on traditional loans and credit cards to manage their finances and 

purchases.4 A Federal Reserve report notes that both the unbanked and underbanked are more 

likely to have low income, less education, or be in a racial or ethnic minority group.5 The 

implications of being unbanked or underbanked create barriers to financial stability and 

sustainability for both individuals and their enterprises.  

 

In this edition of OCHLA’s Latino 

Community Report, we explore common 

barriers to financial access and further 

examine realities that are unique 

obstacles to members of our 

Hispanic/Latino Ohioan community as it 

pertains to their personal finances and 

those of their small businesses. This 

includes a community member’s country 

of origin, English proficiency, 

understanding and trust in financial and 

governmental institutions in this country, 

and in many cases lower levels of 

 
1Financial Access. The World Bank, 2016, www.worldbank.org/en/publication/gfdr/gfdr-

2016/background/financial-access.   
2Financial Inclusion - Overview, Barriers, Importance, & the Rise of Fintech. Corporate Finance Institute, 19 Oct. 

2020, https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/. 
3Financial Inclusion - Overview, Barriers, Importance, & the Rise of Fintech. Corporate Finance Institute, 19 Oct. 

2020, https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/. 
4Downey, Lucas. Underbanked. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/underbanked.asp.  
5Downey, Lucas. Underbanked. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/underbanked.asp.  

http://www.worldbank.org/en/publication/gfdr/gfdr-2016/background/financial-access
http://www.worldbank.org/en/publication/gfdr/gfdr-2016/background/financial-access
https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/
https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/
http://www.investopedia.com/terms/u/underbanked.asp
http://www.investopedia.com/terms/u/underbanked.asp
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income and education in comparison to their fellow Ohioans.  

Furthermore, we highlight resources, opportunities, and possible solutions to help individuals, 

families, and businesses in the realm of financial access. Finally, the report outlines some 

possible recommendations and action steps to ensure that Hispanic/Latinos in Ohio are better 

able to prosper economically and increase their ability to contribute to strengthening Ohio’s 

economy. 

 

An Overview of Ohio’s Hispanic/Latino Community 
 
To provide context regarding the importance of 

financial literacy and access, an overview of the 

Hispanic/Latino population in Ohio is important.  

The 2017 American Community Survey by the 

U.S. Census Bureau, reported that Ohio’s 

Hispanic population doubled since 2000. The 

Bureau’s 2018 American Community Survey 

indicated that Ohio’s Hispanic/Latino population 

comprised nearly 456,000 people, accounting 

for 3.9% of the state’s total population of 

11,689,442 residents.6  

 

The Hispanic/Latino community is well-

represented throughout the state with the 

majority residing in metropolitan areas with one-

third concentrated in just four cities (see map). 

Columbus is currently home to over 54,000 HL 

residents, followed by 47,000, 25,000 and 

19,000 in Cleveland, Toledo and Lorain 

respectively.7 

 

Traditionally, Ohio’s HL population comprises of mostly those of Mexican or Puerto Rican 

heritage. However, Central America is becoming a more common point of ancestry. Nearly 

33,000 HL Ohioans have roots in Central America—mostly to Guatemala and El Salvador.8  

One-fifth, or over 93,000 Hispanic/Latino Ohioans, are foreign born. Over 24,000 of the foreign-

born population of the HL community have arrived since 2010. Thirty-four percent of them have 

become naturalized citizens since coming to the United States. Eighty percent of Hispanic/Latino 

Ohioans speak only English or report speaking English “very well”.9 

 
6Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
7Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
8Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
9Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 

 

https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
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The median household income for all 

Ohio households is $56,000. The median 

income of Hispanic/Latino Ohioans is 

lower at $45,000. Mexican immigrant 

households have a median income of 

$43,000 and Central American immigrant 

households have a median income of 

$36,000.10 

 

The number of Hispanic Ohioans in the 

civilian labor force is nearly 212,000 and 

their unemployment rate is at about 

7.3%.11  Of the nearly 196,000 employed 

Hispanics, many are heavily represented 

proportionally in-service occupations, 

especially in food preparation and serving occupations, compared to the overall population of the 

state. Nineteen thousand, or 9.5% of employed Latinos, work in food occupations. That only 

applies to about 5.9% of all Ohio workers. Production, cleaning, and construction occupations 

also have higher concentrations of Hispanic workers compared to the whole workforce.12   

 

Establishing Financial Stability and Credibility 

 

Having a bank account can serve as a powerful foundation to achieving financial wellness. Even 

the most basic financial services, like deposits and being able to write a check, make fulfilling 

everyday financial obligations so relatively convenient. Being an account holder affords 

consumers many short-term benefits, which add up to become long-term benefits through 

efficiency and sustainability. Access to financial services and strategic management of funds can 

empower one to build upon their financial capabilities and credibility, thus setting them up for 

future opportunities through financing as we know it in the United States economy.   

 

A person’s financial reality can make or break opportunities for them that could, with a lot of 

hard work and consideration, open doors to progress. Financial access helps people and families 

maintain and build upon their quality of life, both in their personal lives and in their business 

endeavors. A bank account empowers individuals to establish financial stability and credibility 

both short-term and long-term. Additionally, banks and credit unions can help account holders 

establish and gain access to credit to acquire a home, a car, and student or personal loans as these 

institutions tend to favor existing customers, particularly those who have demonstrated good 

money management over a period of time.13  

 
10Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
11Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
12Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf.  
13Benefits of a Bank Account. Westchestergov.com, https://consumer.westchestergov.com/financial-

education/money-management/benefits-of-a-bank-account.    

https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
https://consumer.westchestergov.com/financial-education/money-management/benefits-of-a-bank-account
https://consumer.westchestergov.com/financial-education/money-management/benefits-of-a-bank-account
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Consumer credit is a vital element of the United States economy as it enables individuals to buy 

goods and assets without having to pay for them in cash at the time of purchase. Having a good 

credit record means that an individual has an established history of paying back his or her debts 

on time14 and lenders and other creditors often rely on credit scores to assess the creditworthiness 

of consumers who apply for financing.15 Those without a bank account are left with the option of 

small loan lenders that lend people cash quickly but can be quite expensive because of lending 

fees and higher interest rates.16  Individuals who wish to invest in themselves and their futures by 

starting a business will need a high credit score to be granted access to a business line of credit or 

a business loan, which in turn can help raise one’s credit score if managed responsibly and offer 

immediate access to funds. A larger line of credit, based on a strong credit score, can be a vital 

tool in getting a new company off the ground while business grows.17  

 

Financial stability, growth, and strategic management can also lead to having discretionary 

funds.18 More than half of US households apply some discretionary funds towards investments in 

the stock market.19 Investing in the stock market can grow a person’s money even further. 

Historically, stocks have earned more wealth for investors than most other investment options.20  

 

 
 
 
 
 
 
 

 
14Braswell, M. Greg, and Elizabeth Chernow. Consumer Credit Law & Practice in the U.S., United States of 

America Federal Trade Commission. www.ftc.gov/sites/default/files/attachments/training-

materials/law_practice.pdf. 
15Braswell, M. Greg, and Elizabeth Chernow. Consumer Credit Law & Practice in the U.S., United States of 

America Federal Trade Commission. www.ftc.gov/sites/default/files/attachments/training-

materials/law_practice.pdf. 
16Benefits of a Bank Account. Westchestergov.com, https://consumer.westchestergov.com/financial-

education/money-management/benefits-of-a-bank-account.   
17Why Credit Matters When Starting a Business. Discover, 20 Apr. 2020, www.discover.com/credit-

cards/resources/credit-and-small-business/. 
18DISCRETIONARY FUND. Cambridge English Dictionary, 

https://dictionary.cambridge.org/us/dictionary/english/discretionary-fund. 
19Parker, Kim, and Richard Fry. More than Half of U.S. Households Have Some Investment in the Stock Market. 

Pew Research Center, 25 Mar. 2020, www.pewresearch.org/fact-tank/2020/03/25/more-than-half-of-u-s-households-

have-some-investment-in-the-stock-market/. 
20Lincoln, Todd. “15 Powerful Reasons Why You Should Invest in the Stock Market.” Medium, The Post-Grad 

Survival Guide, 3 Sept. 2019, https://medium.com/the-post-grad-survival-guide/15-powerful-reasons-why-you-

should-invest-in-the-stock-market-b1c155370313. 

 

http://www.ftc.gov/sites/default/files/attachments/training-materials/law_practice.pdf
http://www.ftc.gov/sites/default/files/attachments/training-materials/law_practice.pdf
http://www.ftc.gov/sites/default/files/attachments/training-materials/law_practice.pdf
http://www.ftc.gov/sites/default/files/attachments/training-materials/law_practice.pdf
https://consumer.westchestergov.com/financial-education/money-management/benefits-of-a-bank-account
https://consumer.westchestergov.com/financial-education/money-management/benefits-of-a-bank-account
http://www.discover.com/credit-cards/resources/credit-and-small-business/
http://www.discover.com/credit-cards/resources/credit-and-small-business/
https://dictionary.cambridge.org/us/dictionary/english/discretionary-fund
http://www.pewresearch.org/fact-tank/2020/03/25/more-than-half-of-u-s-households-have-some-investment-in-the-stock-market/
http://www.pewresearch.org/fact-tank/2020/03/25/more-than-half-of-u-s-households-have-some-investment-in-the-stock-market/
https://medium.com/the-post-grad-survival-guide/15-powerful-reasons-why-you-should-invest-in-the-stock-market-b1c155370313
https://medium.com/the-post-grad-survival-guide/15-powerful-reasons-why-you-should-invest-in-the-stock-market-b1c155370313
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The US Financial System and Latinos 
 

There are significant barriers to financial inclusion that have a particular impact on Latinos and 

communities of color.  On a recent report issued by UnidosUS on the future of banking, it is 

stated that minority communities struggle to access traditional banking products and services.  

They report that nationally, nearly 43% of Latino and 47% of black households are unbanked or 

underbanked, meaning they have little or no relationship with the financial mainstream.  

Additionally, entry barriers including ID requirements, balance minimums, limited English 

proficiency, poor or no credit histories and fewer bank branches in low to moderate income 

communities increase the challenges to access services.21 

 

Major financial institutions across the United States are serving the needs of the Latino market 

by offering customized services and appealing to their understanding of financial prosperity and 

investing in financial literacy. Emphasis is being placed on considering cultural differences, 

language needs, and generational differences that impact interest and use of financial services.  

 

Nueva Esperanza Community Credit Union  
 

Sue Cuevas  

President, CEO, and Founder 

Nueva Esperanza Community Credit Union  

 

To gain a better understanding of financial access and what that looks like for Hispanic/Latino 

Ohioans, OCHLA reached out to Sue Cuevas, President, CEO, and Founder of the Nueva 

Esperanza Community Credit Union (NECCU) in Toledo, Ohio to learn more about gaps of 

service that exist for this sector of the population and how to effectively fill them. Toledo is 

home to around 25,000 Latino residents and comprise much of Lucas County’s population of 

around 31,271 Hispanic/Latino Ohioans.  

 

 
21Marth, John. “The Financial System Isn't Working for Latinos.” UnidosUS Blog, UnidosUS, 7 June 2019, 

https://blog.unidosus.org/2019/06/07/banking-in-color-financial-system-latinos/. 

  

https://blog.unidosus.org/2019/06/07/banking-in-color-financial-system-latinos/
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Sue works tirelessly to provide community members there and in surrounding counties with 

financial literacy education to help establish themselves through access to financial services that 

may not have been available to them otherwise. Fittingly, Nueva Esperanza means “New Hope” 

in Spanish.  Recognizing a need to meet the needs of people where they were, Sue details the 

start of the credit union: 

 

 

Nueva Esperanza Community Credit Union (NECCU) is well established as a trusted and 

productive leader in the Northwest Ohio Hispanic/Latino community.  As a state chartered 

certified financial institution, and the first to serve this specific population, its mission is to 

empower the Hispanic/Latino community by promoting savings, increasing financial literacy 

among low-wealth and often unbanked Latino households, making loan capital available, and 

promoting community resources to Toledo and surrounding counties.   
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The Unbanked and the Underbanked 

 

The palpable impact of the Nueva Esperanza Community Credit Union is an example of how 

important financial services can be for Latinos as the fastest growing demographic not only in 

the country, but in Ohio as well. The benefits and power of having a bank account are 

abundantly clear. A Federal Deposit Insurance Corporation (FDIC) report found that a record 

breaking 95% of US households have at least one bank account,22 but what does the absence of 

banking mean for the remaining 5% of households across the country? About 7.1 million 

American households are “unbanked”.23 Unbanked is an informal term for adults who do not use 

banks or banking institutions in any capacity.24 

 

Unbanked individuals usually pay for things in cash or purchase expensive money orders or 

prepaid debit cards. They typically do not have insurance, pensions, or any other type of 

professional money-related services. Often, they have no choice but to rely on  

check-cashing and payday lending, if those options are available to them. Check-cashing 

involves high fees and payday loans are notorious for trapping people in cycles of debt. Utilizing 

payday loans can also be detrimental to an individual’s credit score.25 It has been estimated that 

the cost of being unbanked in the United States represents about 4% of median household 

income.26  

 

Among those who do not use financial services, there are some who are left out involuntarily. 

According to the FDIC, nearly half of unbanked households reported that they did not have a 

bank account because they did not have enough money to meet minimum balance 

requirements.27 Many low-income individuals also lack the knowledge or financial literacy of 

how to access and use financial services.28 Additionally, financial institutions often impose strict 

and detailed documentation for opening an account or making money transfers. People who lack 

the required documentation are shut out from accessing financial services. 

 

On the other hand, voluntary non-users of financial services may have access but choose not to 

use some financial products. Some may have indirect access, such as using somebody else’s 

bank account, or are already using an expensive alternative, like money orders and payday 

lending. Within this category, some individuals may not use financial services because they do 

 
22FDIC Survey Shows 95 Percent of U.S. Households Were Banked in 2019. Federal Deposit Insurance Corporation, 

19 Oct. 2020, www.fdic.gov/news/press-releases/2020/pr20113.html.  
23FDIC Survey Shows 95 Percent of U.S. Households Were Banked in 2019. Federal Deposit Insurance Corporation, 

19 Oct. 2020, www.fdic.gov/news/press-releases/2020/pr20113.html.  
24 Downey, Lucas. Unbanked Defintion. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/unbanked.asp. 
25Mercadente, Kevin. “What Is A Payday Loan And Why Is It A REALLY Bad Idea To Get 

One?” moneyunder30.Com, 1 Dec. 2020, www.moneyunder30.com/payday-loan. 
26 Federal Deposit Insurance Corporation , et al. Understanding the Racial/Ethnic Gap in Bank Account Ownership 

among Older Adults, Federal Deposit Insurance Corporation, 2017. 

www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf.  
27FDIC Survey Shows 95 Percent of U.S. Households Were Banked in 2019. Federal Deposit Insurance Corporation, 

19 Oct. 2020, www.fdic.gov/news/press-releases/2020/pr20113.html. 
28Financial Inclusion - Overview, Barriers, Importance, & the Rise of Fintech. Corporate Finance Institute, 19 Oct. 

2020, https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/. 

http://www.fdic.gov/news/press-releases/2020/pr20113.html
http://www.fdic.gov/news/press-releases/2020/pr20113.html
http://www.investopedia.com/terms/u/unbanked.asp
http://www.moneyunder30.com/payday-loan
http://www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf
http://www.fdic.gov/news/press-releases/2020/pr20113.html
https://corporatefinanceinstitute.com/resources/knowledge/finance/financial-inclusion/
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not need them or because of cultural or religious reasons.29 These nonusers tend to prefer dealing 

in cash. Interestingly, the FDIC report also found that approximately one-third of unbanked 

households stated they did not have an account because they did not trust banks.30   

The report showed that 14% of African American households and 12% of Hispanic households 

in the United States were unbanked. Among White households, 3% were unbanked.31  

Households with a family income of less than $15,000 remain the most unbanked at 23.3%, 

along with those without a high school diploma at 21.4%.32 

 

The term underbanked refers to individuals or families who do have a bank account but often 

rely on alternative financial services such as money orders, check-cashing services, and payday 

loans rather than on traditional loans and credit cards to manage their finances and fund 

purchases. They may lack access to convenient, affordable banking services or because they need 

or prefer to use alternatives to traditional financial services. Approximately 16% of US adults are 

underbanked.33  

 

The Federal Reserve notes that both the unbanked and underbanked are more likely to have low 

income, less education, or be in a racial or ethnic minority group. Among underbanked 

Americans, 21% of families had income under $40,000 and 21% had a high school degree or 

less. A report also found that about 35% of African American households, 23% of 

Hispanic/Latino households, and 11% of White households are underbanked.34  

 

In Ohio, just 67.9% of households are fully banked.35 Ohio exceeds the national rate of unbanked 

households at 7%, meaning that about 301,000 of the state’s households do not have a bank 

account.36 The racial breakdown of these households is unknown at this time; however, we are 

hopeful that such information could be compiled and presented by Ohio state government’s new 

DataOhio office.37 

 

Financial Inclusion Among Minorities  

 

The FDIC has examined the relative importance of different types of asset holdings, health 

status, being foreign born and citizenship status, taste for privacy, and language barriers in 

explaining the lack of financial inclusion among minorities, beyond the explanation of 

 
29Financial Access. The World Bank, 2016, www.worldbank.org/en/publication/gfdr/gfdr-

2016/background/financial-access. 
30FDIC Survey Shows 95 Percent of U.S. Households Were Banked in 2019. Federal Deposit Insurance Corporation, 

19 Oct. 2020, www.fdic.gov/news/press-releases/2020/pr20113.html. 
31FDIC Survey Shows 95 Percent of U.S. Households Were Banked in 2019. Federal Deposit Insurance Corporation, 

19 Oct. 2020, www.fdic.gov/news/press-releases/2020/pr20113.html. 
32Downey, Lucas. Unbanked Defintion. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/unbanked.asp. 
33Downey, Lucas. Underbanked. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/underbanked.asp. 
34Downey, Lucas. Underbanked. Investopedia, 23 Nov. 2020, www.investopedia.com/terms/u/underbanked.asp. 
35Federal Deposit Insurance Corporation. FDIC National Survey of Unbanked and Underbanked Households, 

Federal Deposit Insurance Corporation, 2018. www.fdic.gov/householdsurvey/2017/2017appendix.pdf. 
36Paschal, Olivia. Pandemic Closures Complicate Life for the Unbanked. Facing South, 3 Apr. 2020, 

www.facingsouth.org/2020/04/pandemic-closures-complicate-life-unbanked. 
37About DataOhio. DataOhio, 2020, https://data.ohio.gov/wps/portal/gov/data/about.  

 

http://www.worldbank.org/en/publication/gfdr/gfdr-2016/background/financial-access
http://www.worldbank.org/en/publication/gfdr/gfdr-2016/background/financial-access
http://www.fdic.gov/news/press-releases/2020/pr20113.html
http://www.fdic.gov/news/press-releases/2020/pr20113.html
http://www.investopedia.com/terms/u/unbanked.asp
http://www.investopedia.com/terms/u/underbanked.asp
http://www.investopedia.com/terms/u/underbanked.asp
http://www.fdic.gov/householdsurvey/2017/2017appendix.pdf
http://www.facingsouth.org/2020/04/pandemic-closures-complicate-life-unbanked
https://data.ohio.gov/wps/portal/gov/data/about


 

 12 

Latino Community Report 
 
 
 

conventional socioeconomic characteristics like education, income, and wealth that are often 

associated with understanding financial access.38 

 

It was found that ownership of different kinds of financial assets, health, and cognitive ability 

account together for about 3 percentage points of the minority gap in ownership of a bank 

account. Socioeconomic characteristics at the individual and neighborhood level, especially 

regarding income and wealth, are more likely to explain differences between African Americans 

and Whites, and language, at the individual and neighborhood level, is a critical determinant of 

the existing gap in bank account ownership between Hispanics and Whites.39  

 

Cultural barriers can also prevent some segments of the population from accessing financial 

services. Immigrants from countries with more exposure to financial services are more likely to 

participate in the financial system in the United States. Across the US, Mexicans and Latin 

American immigrants have a higher probability of using nonbank financial services than native 

born individuals with similar education and income levels.40 

 

The cost of a bank account, financial education, availability of financial information, distance 

from a bank, hours of service, bank customer service, and concerns related to consumer privacy 

should also be considered. Financial institutions also tend to be scarcer in disadvantaged 

communities. Due to lack of profitability, banks may not offer adequate services to vulnerable 

groups such as low socioeconomic individuals, minorities, and the elderly. The FDIC also 

reports that financial institutions have not fully developed strategies to reach Hispanics because 

they have not considered their preferences and trust, or lack of trust, towards institutions that 

may or may not understand their culture, and particularly, their language.41   

 
Community Based Approach to Financial Literacy and Access  
 

The Nueva Esperanza Community Credit Union (NECCU) in Toledo, Ohio uses a community-

based approach to customer and target market service with a culturally and linguistically 

centered focus.  This strategy provides potential customers a personalized experience that 

emphasizes financial literacy and access to financial services to decrease uncertainty resulting 

from unfavorable experiences or lack of previous exposure to financial institutions.  

For example, NECCU integrates financial services with education to improve member financial 

competency which collectively are referred to as Development Services.  Through this program 

 
38Federal Deposit Insurance Corporation, et al. Understanding the Racial/Ethnic Gap in Bank Account Ownership 

among Older Adults, Federal Deposit Insurance Corporation, 2017. 

www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf.  
39Federal Deposit Insurance Corporation, et al. Understanding the Racial/Ethnic Gap in Bank Account Ownership 

among Older Adults, Federal Deposit Insurance Corporation, 2017. 

www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf.  
40Federal Deposit Insurance Corporation, et al. Understanding the Racial/Ethnic Gap in Bank Account Ownership 

among Older Adults, Federal Deposit Insurance Corporation, 2017. 

www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf.   
41Federal Deposit Insurance Corporation, et al. Understanding the Racial/Ethnic Gap in Bank Account Ownership 

among Older Adults, Federal Deposit Insurance Corporation, 2017. 

www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf.  

http://www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf
http://www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf
http://www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf
http://www.fdic.gov/news/events/consumersymposium/2017/documents/blanco-paper.pdf
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and in addition to basic financial services, the credit union’s team delivers one-on-one 15-minute 

orientations for new members when they inquire about savings. This empowers the credit union 

members with tools to understand their financial situations, set goals, and develop paths to asset 

building and home ownership. NECCU engages 100% of its members in this service, which are 

provided pro bono to new and prospective members. By devoting this extra time to assist 

members to understand the benefits of saving and financial literacy, the credit union increases 

members’ potential to effectively manage their overall finances and stage their financial future. 

 

 

Sue Cuevas, President, CEO, and Founder  

                                                                          Nueva Esperanza Community Credit Union 

 

Nueva Esperanza Credit Union is an example of commitment to addressing the needs of 

underserved Ohio communities. NECCU possesses the background to understand their clients’ 

lack of experience or familiarity with the US banking system, and they have been able to adapt in 

ways to make financial services more accessible. As highlighted by NECCU, financial service 

providers become Hispanic/Latino friendly by taking the following steps: 

 

1. Allowing applicants to provide foreign identification, such as a foreign passport or ID 

cards issued by other governments; 

 

2. Providing affordable banking services; 

 

3. Accepting loan applicants based on alternative credit histories such as records of rent or 

utility payments and using Individual Taxpayer Identification Numbers; 

 

4. Offering financial education through classes and financial coaching (for building credit, 

saving, buying a home, starting a business, and other topics); 

 

5. Employing bilingual and bicultural staff and keeping available informational and 

educational materials readily available in both English and Spanish; and 
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6. Relying on a robust representation of Latino/Hispanic leaders on the credit union’s board 

of directors and executive team to ensure that communications and insight about the 

needs of the community are always at the forefront.42   

 

Embracing more technology and growth will be part of NECCU soon. The plan is to increase 

financial services including share draft accounts, checking accounts, debits cards, and a variety 

of home loan programs along with access to online services. Additionally, NECCU is already 

embarking on efforts to expand to other regions of Ohio and hopes to solidify this milestone in 

the very near future.  

 

 

Sue Cuevas, President, CEO, and Founder  

                                                                          Nueva Esperanza Community Credit Union 

 

Financial Access and Latino Entrepreneurs  
 

While there has been an increase in Latino-owned businesses, such entities still face significant 

barriers that keep them from increasing their revenues and building up wealth. Nearly half of 

Latino-owned businesses were started within the past 8 years and it is common for them to rely 

on personal savings or seed funding from friends and family to get started. When seeking other 

funding sources to finance their business growth, many owners avoid taking on debt or are 

ineligible to get a business loan.43   

 

Three main hurdles that hold back Latino business owners are credit score problems, limited 

funding sources, and a business knowledge gap.  On average, Latinos have low credit scores or 

limited credit histories, hurting their chances of getting a business loan approved. Latinos who do 

take out a business loan are much more likely than non-Latino White business owners to use 

personal guarantees such as cash, real estate, and other assets to secure the loan.44 

 

 
42Tierney, Spencer. How Latino Credit Unions Clear Banking Barriers. The Columbus Dispatch, 29 Mar. 2018, 

www.dispatch.com/business/20180329/how-latino-credit-unions-clear-banking-barriers.  
43Acevedo, Nicole. “More Latinos Own Businesses but Can't Get Capital to Grow, Report Says.” NBCNews.com, 14  

Nov. 2018, www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966. 
44Acevedo, Nicole. “More Latinos Own Businesses but Can't Get Capital to Grow, Report Says.” NBCNews.com, 14  

Nov. 2018, www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966. 

http://www.dispatch.com/business/20180329/how-latino-credit-unions-clear-banking-barriers
http://www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966
http://www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966
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In order to overcome financial barriers, Latino business owners disproportionately rely on credit 

cards and methods that come with high interest rates but require less collateral. Business loans 

are more sustainable, and small banks typically offer greater success than larger banks in 

granting approval for a loan, line of credit, or a cash advance. This tends to be the case for small 

business owners, regardless of ethnicity, but the pattern is more pronounced for Latino-owned 

businesses. Latino business owners also reported perceiving small banks as being more 

accessible, personal, and trustworthy.45 

 

Case in point, the Nueva Esperanza Community Credit Union is a good example of the need for 

a close and personal relationship with a banking institution to support the needs of a small 

business. During the ongoing COVID-19 pandemic, business supports have been made available 

through the PPP (Paycheck Protection Program) federal program managed by the Small Business 

Administration. For the first round of PPP funding, aid was distributed primarily through 

banking institutions, a disadvantage for many Latino-owned businesses, which are less likely to 

be connected to large financial institutions.46 The management at Nueva Esperanza started 

hearing from credit union members about their inability to compete for these loans, gather and 

meet the documentation requirements, and the difficulty to navigate the loan application process. 

 

One particular young couple had come to the United 

States from Mexico in search of something beyond 

factory jobs or waiting tables. This couple believed the 

chance to start their own food truck business was not 

only a means of survival, but also an opportunity to 

leave a legacy to their children. However, after having 

hours reduced from their regular jobs due to COVID-19 

and facing increased financial hardship, the couple was 

uncertain if their dream of having a family-owned food 

truck would ever become a reality. Luckily, Nueva 

Esperanza was there to help. The credit union financed 

the loan for the young family to purchase a food truck 

customized to their needs and tastes.  By the time the 

truck was ready, and the couple started successfully 

running it, they were able to make the first installment.    

 

Latino Businesses in Ohio 
 
Ohio is home to over 16,000 Hispanic-owned businesses with $2.8 billion in receipts. Of that 

number, businesses with a payroll total 1,553 and combined employ more than 23,600 workers 

 
45Acevedo, Nicole. “More Latinos Own Businesses but Can't Get Capital to Grow, Report Says.” NBCNews.com, 14  

Nov. 2018, www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966.  
46Steen, Margaret. “COVID-19 Is Having an Immediate and Alarming Impact on Latino-Owned 

Businesses.” Insights by Stanford Business, Stanford Graduate School of Business, 11 May 2020, 

www.gsb.stanford.edu/insights/covid-19-having-immediate-alarming-impact-latino-owned-businesses. 

 

http://www.nbcnews.com/news/latino/more-latinos-own-businesses-can-t-get-capital-grow-report-n935966
http://www.gsb.stanford.edu/insights/covid-19-having-immediate-alarming-impact-latino-owned-businesses
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with an annual payroll of more than $528 million. Businesses with payrolls represented over $2.2 

billion of those receipts.47  

 

The construction sector accounts for the highest proportion of Hispanic firms at 18%, comparing 

to 12% for all Ohio firms. There is also high Latino concentration in the healthcare/social 

assistance sector at 12%. Sectors that are underrepresented by Latino-owned firms are real 

estate/rental/leasing and retail. Real estate is over 6% percentage points less than the proportion 

for all Ohio firms.48 

 

The distribution of receipts and employees for Hispanic-owned businesses by sector varies from 

that of the state. Over 19% of receipts, the largest share, comes from wholesale trade and 39% of 

employees are in the accommodation/food services sector. For all Ohio businesses, 

manufacturing accounts for the largest share of receipts at 26% and most employees can be 

found in the healthcare/social assistance sector at 17% percent. 

 

The Ohio Hispanic Chambers of Commerce network 

supports the continued growth and development of the 

Hispanic/Latino business community in the state. Each 

chamber seeks to grow Latino businesses in their respective 

regions, promote educational programs on current best 

practices and business proficiency, host networking events, 

and connect the bilingual and Hispanic workforce with job 

opportunities.  

 

Members of the Ohio Hispanic Chambers of Commerce include the Northwest Ohio Hispanic 

Chamber of Commerce, Northeast Ohio Hispanic Chamber of Commerce, Hispanic Chamber of 

Columbus, Dayton Hispanic Chamber and Hispanic Chamber Cincinnati USA.49  The Ohio 

Latino Affairs Commission serves as the host and convener for this network and has been 

working actively with them to exchange best practices, support each other, and to focus on the 

following strategic priorities: 

 

1. Actively advocating for the Hispanic/Latino business community through collaboration 

with local and state government officials, decision-making bodies and other key 

stakeholders; 

 

2. Monitoring local, state, and national programs and legislation to evaluate the impact on the 

Hispanic Latino business community; and 

 

 
47Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf. 
48Ohio Hispanic Americans. Ohio Development Services Agency, 2018, 

https://development.ohio.gov/files/research/P7002.pdf.  
49Ohio Hispanic Chambers of Commerce. Ohio Commission on Hispanic/Latino Affairs, 2020, 

https://ochla.ohio.gov/Organizations-Development/Ohio-Hispanic-Chambers-of-Commerce.  

 

http://www.nohcc.com/
http://www.nohcc.com/
http://www.hbcenter.org/hcc-home/
https://www.hccolumbus.com/
https://www.hccolumbus.com/
http://daytonhispanicchamber.com/
http://www.hispanicchambercincinnati.com/
https://development.ohio.gov/files/research/P7002.pdf
https://development.ohio.gov/files/research/P7002.pdf
https://ochla.ohio.gov/Organizations-Development/Ohio-Hispanic-Chambers-of-Commerce


 

 17 

 
 
 

2020 
 
 
 

3.  Identifying and leveraging resources and opportunities for collaboration amongst the 

network of businesses, government, and corporate partners. 

 

Hispanic Chambers regularly advocate to increase access to capital for their members and 

regularly report on the fact that access to capital is the biggest problem once small Latino owned 

businesses start growing. The lack of personal credit history and collateral become barriers that 

force business owners to seek alternative business loans. At the federal level, the United States 

Hispanic Chamber of Commerce actively advocates to improve the conditions for Hispanic 

businesses to thrive and expand opportunities to ensure equitable access to capital and support 

policy positions related to the COVID-19 economic relief and reopening of the economy.50 In 

Ohio, the pandemic has destabilized a vulnerable support system for businesses and 

entrepreneurs which makes it hard to estimate the long term effect on an already vulnerable 

sector with limited financial access. 

 

 

                                                               Alfonso Cornejo, Board President 

                                                                                 Hispanic Chamber Cincinnati USA 

 

COVID-19 has simply emphasized disparities that have existed and it has created a greater 

impact due to the convergence of many challenges happening at the same time. Mr. Cornejo 

listed the following realities as additional difficulties reported by business owners and faced by 

the Latino community during the pandemic:  

 

• Many of them are in industries that have a large percentage of essential workers; 

 

• There are higher rates of COVID-19 infection within this segment of the workforce; 

 

• Increased loss of full-time employment; 

 

• Compromised transportation, cannot rely on public transport; 

 

• Need for an increased number of employees to work from home, but they do not have 

reliable internet access; 

 

• The need for businesses to become ready very quickly to have an online store front; 

 

• A large percentage of families live in high human density apartments and smaller houses, 

increasing the chance of infection; and 

 

 
50Advocacy: United States Hispanic Chamber of Commerce. United States Hispanic Chamber of Commerce, 2020, 

https://ushcc.com/advocacy/.  

https://ushcc.com/advocacy/
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• Pre-existing conditions including diabetes, high blood pressure, and traumatic 

experiences.  

 

Our Hispanic Chamber of Commerce leaders, who are also esteemed and trusted leaders in the 

communities they serve, are important educators and points of contact in understanding and 

reaching Latino business owners and the workforce. Their role in financial literacy and access is 

critical to the growth of the Latino economic sector, but this effort needs to receive more direct 

support from local and state programs that could be willing to customize offerings and 

understand the dynamics affecting ethnic minorities’ ability to participate in mainstream 

economic opportunities. 

 

Collaboration for Financial Literacy and Access 
 

As documented through this report, financial access is a challenge to individuals and the growing 

Hispanic business community alike.  Business growth and workforce empowerment depend on 

bringing together collaborators to meet this challenge in several fronts.  The Latino Affairs 

Commission works in collaboration with five Hispanic Chambers of Commerce, the state and 

federal government to advocate for more access to capital, improved financial services, and 

access to financial literacy for Hispanic Ohioans.   

 

The commission promotes increased Latino participation in the MBE (Minority Business 

Enterprise) and EDGE (Encouraging Diversity, Growth and Equity) programs.  It also works 

closely with the Secretary of State’s Business Division to educate businesses on how to start and 

maintain a business, and it collaborates with the SBDC’s (Small Business Development Centers) 

and MBAC’s (Minority Business Assistance Centers) to support for Latino business growth.  

Additionally, the Latino Affairs Commission promotes outreach education and services from the 

Attorney General’s Office to protect Latinos against scams and inform businesses about 

economic development and services available through this office. 

 

In 2020, the commission signed a strategic alliance memorandum with the (SBA) Small Business 

Administration representing a mutual agreement that creates a framework in which the two 

organizations commit to partner on programming and outreach in support of Latino 

entrepreneurs and small business owners. As part of this collaboration, a customized program for 

Latino businesses was offered in November to assist them in transforming or adapting their 

business models to function within the limitations presented by the COVID-19 pandemic. 
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Lilleana Cavanaugh, Executive Director of the Latino Affairs Commission and Everett Woodel Jr., District Director 

of the SBA and team at the Strategic Alliance Signing Ceremony in Columbus, Ohio. 

 

The SBA also offers a low-interest disaster loan to help recover from declared disasters. Notably, 

for support during the COVID-19 crisis, the agency has worked further to connect small 

businesses with guidance and loan resources to help keep their employees, customers, and 

themselves healthy and safe. This includes guidance on the Paycheck Protection Program (PPP) 

that was authorized as part of the federal CARES Act.51  

 

The PPP loan program helps businesses keep their workforce employed during the pandemic. 

Current law listed August 8, 2020 as the deadline to apply. Nationwide, 10% of small businesses 

owners are Latino immigrants. PPP loan data indicates that 71% of Latino businesses did not 

apply for a loan through the program.52  

 

Many immigrants run their business from their personal bank accounts and do not have the close 

relationships with lenders that facilitate access to credit. It is also common for them to run their 

businesses with help from their immediate family, meaning that they may not have the payroll 

paperwork needed to apply for government assistance. Additionally, the language barrier adds 

another hurdle to an already complex process of pursuing government assistance.53 It is worthy 

to note that the SBA website is also available in Spanish and the agency translated PPP guidance 

to Spanish and many other languages.  

 

While the due diligence to facilitate language access was made, it is important to understand how 

Latino-owned businesses tend to operate, therefore recognizing they may lack the personnel and 

 
51Small Business Administration, 2020, www.sba.gov/. 
52Pacheco, Inti. “Immigrant-Owned Businesses Are Especially Hard-Hit Amid the Pandemic.” The Wall Street 

Journal, 31 July 2020, www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-

pandemic-11596187802.   
53Pacheco, Inti. “Immigrant-Owned Businesses Are Especially Hard-Hit Amid the Pandemic.” The Wall Street 

Journal, 31 July 2020, www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-

pandemic-11596187802.   

https://www.sba.gov/espanol
https://www.sba.gov/document/support-translations-ppp-loan-forgiveness-application-instructions
https://www.sba.gov/document/support-translations-ppp-loan-forgiveness-application-instructions
http://www.sba.gov/
http://www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-pandemic-11596187802
http://www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-pandemic-11596187802
http://www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-pandemic-11596187802
http://www.wsj.com/articles/immigrant-owned-businesses-are-especially-hard-hit-amid-the-pandemic-11596187802
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business infrastructure to qualify for such loans. This highlights how critical it is to incorporate 

cultural competency into government administration programs and for offices to work 

collaboratively to make sure the needs of the underserved are being met. 

 

Additionally, the DeWine-Husted Administration is offering resources to apply for economic 

support that include detailed programs through the federal economic stimulus package, federal 

financing programs, unemployment compensation information, grants, and resources regarding 

sector specific operating requirements, continued closures, and other information relevant to the 

business sector in Ohio.  The Latino Affairs Commission regularly makes this information 

available to its networks and translates relevant information into Spanish.  Additionally, 

information is made available through the www.coronavirus.ohio.gov/businesshelp and via the 

hotline 1-822-249-6446. Resources and information on a sample of state and federal services are 

available in the Appendix of this report. 

 

Conclusion 
 

It is crucial for the public and private sectors to recognize, understand, and respond to the financial 

literacy and access needs of underserved populations.  Financial service providers should take into 

account best practices that increase financial access for Hispanic/Latino Ohioans, for example 

allowing applicants to provide foreign identification, such as a foreign passport or ID cards issued 

by other governments, providing affordable banking services, accepting loan applicants based on 

alternative credit histories such as records of rent or utility payments, letting identification be in 

the form of Individual Taxpayer Identification Numbers given to immigrants who work in the US 

and offering English and Spanish materials to present in addition to employing bilingual staff. 

 

There is need for increased investment in financial education through classes and financial 

coaching (for building credit, saving, buying a home, starting a business, and understanding the 

financial system in the United States) to meet individuals where they are in the process of 

understanding and accessing financial education. Financial service providers should increase 

efforts to diversify their workforce, so they look more like the people they want to serve and attract. 

Increasing Latino and ethnic representation at the board of directors and executive teams levels 

will also impact sensitivity and awareness about the needs of the Latino community, which 

hopefully could translate into innovative approaches to better serve the financial needs of this 

segment of the population. Moreover, programs that consider micro-loans and more flexible 

financial opportunities for micro-entrepreneurs should be given serious consideration. 

 

Public officials, policymakers, and government program administrators should continue to expand 

services tailored to meet the needs of Ohio’s growing Latino and multicultural communities. This 

effort must include increasing the representation of Latinos in the workforce, expanding the 

availability of services that offer Spanish language support, and revamping outreach and 

educational efforts in a culturally responsive way. Additionally, it behooves us to offer specific 

support to continue to empower the work of the Nueva Esperanza Community Credit Union and 

the Ohio Hispanic Chambers of Commerce to ensure that holistic development is taking place at 

the local level, with  investment and support from regional banking and financial service providers, 

and Ohio’s government. 

http://www.coronavirus.ohio.gov/businesshelp
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Appendix 
 

Business Resources 
 

US Small Business Administration (SBA) 

 

The SBA was founded in 1953 to support America’s small businesses by connecting 

entrepreneurs with lenders and funding to help them plan, start, and grow their business. It is the 

only cabinet-level federal agency fully dedicated to small business and provides counseling, 

capital, and contracting expertise as the nation’s go-to resource and voice for small businesses.  

 

The Ohio Small Business Development Centers (SBDC) 

 

With locations 31 locations around the state, SBDC provides business counseling and assistance 

to individuals who are either starting or growing their business. Each center is staffed with 

highly-trained, Certified Business Advisors® (CBA) to help small businesses and entrepreneurs 

with development and growth to increase sales and create jobs in their local communities. 

Services include: business assessment evaluation, cash flow analysis, financial projections 

development, strategic business planning, one-on-One business counseling, identifying sources 

of capital, workshops and training programs, marketing strategy development, market feasibility 

and research, and export assistance.54 

 

The SBDC is even host to a Latino Small Business Development Center (Latino SBDC), which 

provides business management services, education and training to Spanish speaking 

entrepreneurs in Ohio. The Ohio Latino SBDC provides three basic services: consulting, 

educational programs, and information, along with specialized services to build Latino small 

firms’ capacity to compete effectively in domestic and international markets.55 

 

The Ohio SBDC Network is funded in part through a cooperative agreement with the US Small 

Business Administration and is also funded in part by the Ohio Development Services Agency.56 

 

Minority Business Assistance Centers (MBAC) 

 

Another sector of the Ohio Development Services Agency, Minority Business Assistance 

Centers support the growth and sustainability of small, minority-owned, and disadvantaged 

businesses in Ohio. The MBAC provides these businesses with resources that include technical 

 
54About the Ohio SBDC Network. Ohio Small Business Development Centers, 2020, 

https://clients.ohiosbdc.ohio.gov. 
55Small Business Help. Ohio Small Business Development Centers, 2020, 

https://clients.ohiosbdc.ohio.gov/DocumentMaster.aspx?doc=1001.  
56About the Ohio SBDC Network. Ohio Small Business Development Centers, 2020, 

https://clients.ohiosbdc.ohio.gov.  

https://www.sba.gov/
https://clients.ohiosbdc.ohio.gov/
https://development.ohio.gov/bs/bs_mbac.htm
https://clients.ohiosbdc.ohio.gov/
https://clients.ohiosbdc.ohio.gov/DocumentMaster.aspx?doc=1001
https://clients.ohiosbdc.ohio.gov/


 

 22 

Latino Community Report 
 
 
 

and professional assistance, access to capital, surety bonding, and connection to business 

opportunities through the assistance, and connection to business opportunities.57 

 

Specifically, this division offers the following services: accounting assistance, business 

management counseling, completing federal, state and local certification applications, contract 

procurement assistance, estimating/bidding assistance, identifying local resources, marketing 

plan development, and referrals to financial assistance programs.58 

 

Ohio Department of Administrative Services Certification Programs 

 

The Ohio Department of Administrative Services offers a Minority Business Enterprise 

(MBE) program that establishes a 15% set aside procurement goal for state agencies, boards, and 

commissions in awarding contracts to certified MBE businesses. The MBE program is designed 

to assist minority businesses in obtaining state government contracts for goods and services. The 

State of Ohio developed the program because it recognized the need to encourage, nurture and 

support the growth of minority businesses to foster their development and increase the number of 

qualified competitors in the marketplace.59 

 

Encouraging Diversity, Growth, and Equity (EDGE) is another program of the Ohio 

Department of Administrative Services that establishes an annual goal for state agencies, boards 

and commissions, as well as guidelines for state universities in awarding contracts to certified 

EDGE businesses. The EDGE program is designed to assist socially and economically 

disadvantaged businesses in obtaining state government contracts in the following areas: 

construction, architecture and engineering; professional services; goods and services; and 

information technology services. The State of Ohio developed the program because it recognizes 

the need to encourage, nurture, and support the growth of economically and socially 

disadvantaged businesses to foster their development and increase the number of qualified 

competitors in the marketplace.60 

 

Ohio Secretary of State’s Business Resource Connection 

 

In addition to serving as Ohio’s Chief Elections Officer, Secretary of State Frank LaRose also 

grants authority to do business in the state through his office’s Business Services Division. Their 

Ohio Business Resource Connection sector exists to make sure entrepreneurs have all of the 

information they need in order to contribute to Ohio’s prospering economy. Resources include 

business development centers, which can provide business coaching and mentoring networks as 

well as access to equipment and internet connectivity.  

 
57Minority Business Assistance Centers (MBAC), Ohio Development Services Agency, 2020, 

https://development.ohio.gov/bs/bs_mbac.htm. 
58Minority Business Assistance Centers (MBAC), Ohio Development Services Agency, 2020, 

https://development.ohio.gov/bs/bs_mbac.htm. 
59BUSINESS CERTIFICATION: MINORITY BUSINESS ENTERPRISE (MBE) PROGRAM. Ohio Department of 

Administrative Services, 2020, https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Minority-

Business-Enterprise-MBE-Program. 
60Business Certification: Encouraging Diversity, Growth and Equity (EDGE) Program. Ohio Department of 

Administrative Services, 2020, https://das.ohio.gov/Divisions/Equal-Opportunity/Business-

Certification/Encouraging-Diversity-Growth-and-Equity-EDGE-Program.  

https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Minority-Business-Enterprise-MBE-Program
file:///C:/Users/10095292/AppData/Local/Microsoft/Windows/INetCache/Content.Outlook/7F23IV0H/Ohio%20Business%20Resource%20Connection.%20Ohio%20Secretary%20of%20State,%202020,%20www.sos.state.oh.us/businesses/business-resources/
https://development.ohio.gov/bs/bs_mbac.htm
https://development.ohio.gov/bs/bs_mbac.htm
https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Minority-Business-Enterprise-MBE-Program
https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Minority-Business-Enterprise-MBE-Program
https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Encouraging-Diversity-Growth-and-Equity-EDGE-Program
https://das.ohio.gov/Divisions/Equal-Opportunity/Business-Certification/Encouraging-Diversity-Growth-and-Equity-EDGE-Program
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The Secretary’s Ohio Business Resource Connection hub connects ethnic minority-owned 

businesses with the Minority Business Enterprise (MBE) program, Encouraging Diversity, 

Growth and Equity (EDGE) program, Minority Business Assistance Centers (MBAC) through 

the Ohio Development Services Agency’s Minority Business Development Division (MBDD), 

Minority Business Bonding Program, Minority Business Direct Loan Program, Collateral 

Enhancement Program, Ohio Capital Access Program, Minority Business Accelerators, and 

several US Small Business Administration resources.61 

 

Office of the Ohio Attorney General 

 

Ohio Attorney General Dave Yost has enforcement authority over more than 25 consumer 

protection laws: Anti-Pyramid Sales Act, Business Opportunity Purchaser’s Protection Act, 

Certificate of Motor Vehicle Title Act, Condominium Sales, Consumer Sales Protection Act, 

Consumer Sales Practices Act-Substantive Rules, Credit Card Recording Act, Credit Card 

Truncation Act, Credit Freeze Act, Credit Services Organization Act, Debt Adjusters Act, 

Defective Assistive Devices Act, Gift Card Act, Hearing Aid Returns Act, Homebuyer’s 

Protection Act (Predatory Lending Law), Home Solicitation Sales Act, Lemon Law 

(Nonconforming New Motor Vehicle Law), Motor Vehicle Collision Repair Operators Act, 

Odometer Rollback and Disclosures Act, and Prepaid Entertainment Contracts Act, Public 

Utilities Commission Act, Retail Installment Sales / Layaway Act, Security Breach Notification 

Act, Short-Term Lender Law (Payday Lending Law), Telemarketing Act, Telephone Solicitation 

Sales Act, Title Defect Rescission Act, and Title Insurance Act.62 

 

The Ohio Attorney General’s Office provides a wide array of services for consumers, military 

service members and veterans, businesses, law enforcement agencies, crime victims, and others. 

These offerings range from running the state crime lab to resolving consumer complaints and 

from protecting nursing home residents to advocating for residents’ civil rights. For assistance, 

Ohioans are urged to call the Attorney General’s Help Center at 800-282-0515 between 8 a.m. 

and 7 p.m. Monday through Friday. Individuals can also file consumer complaints on the AG’s 

website.63 

 
 

 

 

 

 

 

 

 

 

 
61Ohio Business Resource Connection. Ohio Secretary of State, 2020, www.sos.state.oh.us/businesses/business-

resources/. 
62Laws Protecting Consumers. Ohio Attorney General Dave Yost, 2020, 

www.ohioattorneygeneral.gov/ConsumerLaws. 
63Services, Ohio Attorney General Dave Yost, 2020, www.ohioattorneygeneral.gov/Services.  

 

https://www.ohioattorneygeneral.gov/ConsumerLaws
https://www.ohioattorneygeneral.gov/Individuals-and-Families/Consumers/File-A-Complaint
https://www.ohioattorneygeneral.gov/Individuals-and-Families/Consumers/File-A-Complaint
http://www.sos.state.oh.us/businesses/business-resources/
http://www.sos.state.oh.us/businesses/business-resources/
http://www.ohioattorneygeneral.gov/ConsumerLaws
http://www.ohioattorneygeneral.gov/Services
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Ohio Commission on Hispanic/Latino Affairs 

Riffe Center - 18th Floor 

77 South High Street 

Columbus, Ohio 43215 

 

Office: (614) 466-8333 

Fax: (614) 995-0896 

 

Homepage: http://ochla.ohio.gov  

Facebook: http://facebook.com/ochla  

Twitter: https://twitter.com/OCHLA_OH  

 

 

 

 

 

 

 

 

 

 

 

http://ochla.ohio.gov/
http://facebook.com/ochla
https://twitter.com/OCHLA_OH

